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Empirical Analysison Influencing Effects of Green Information
in Green Purchasing Behavior

—Based on the Survey Data from 538 Families in Wuhan,Jinan and Chengdu

GONG Ji-hong' ,SUN Jian®
(1. College of Humanities and Social Science , Huazhong Agricultural University ,
Wuhan s Hubei ,430070; 2. College o f Economics and Management , Huazhong Agricultural
University » Wuhan , Hubei ,430070)

Abstract  Based on the traditional rational consumption model and consuming value model, this
paper constructs a relationship model of green information, consumers’ perception of green food attrib-
utes and their green purchasing behavior. The result shows that the traditional consumer behavior model
embedded in the green conception can still explain the green purchasing behavior. Moreover, the green
information not only has direct impact on consumers’ buying process, but also has significant disturb-
ance effects in the relationship between consumers’ perception of green food attributes and their green
purchasing behavior.

Key words green purchasing behavior; green product attributes; green information; disturbance
effect; hierarchical regression analysis
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