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Impact of Farmers’ Power on Cooperation Agribusiness’
Trust in and Relationship Commitment to Farmers

FU Shao-ling, WANG Xiao-hai, YAN Yan-mei
(College of Economics and Management ,South China Agricultural University ,
Guangzhou sGuangdong ,510642)

Abstract Selecting companies of “company+ farmer household” organization as respondents, this
study used 202 sample data from companies with the application of SEM, it empirically explores five
kinds of powers utilized by farmers and their influences on agribusiness’trust in and relationship com-
mitment to farmers.The results reveal that company’s trust in farmers has significant positive influence
on company’s relationship commitment to farmers.What’s more, there exists differences among the im-
pacts of different powers used by farmers on company’s trust and relationship commitment.Expert pow-
er,referent power and legitimate power have significantly positive impacts on company’s trust in farm-
ers.The negative impacts of reward power and coercive power on company’s trust in farmers are signifi-
cant. The positive impact of expert power on company’s relationship commitment to farmers is signifi-
cant.Referent power and legitimate power have significantly positive impacts on company’s relationship
commitment to farmers.Coercive power significantly influences company’s relationship commitment to
farmers. The impact of reward power on company’s relationship commitment to farmers is not signifi-
cant,on the contrary,there exists positive impact to some extend.In the cooperation with company, the
farmers could use mediated power and non-mediated power to coordinate the relationship with company.
Farmers’expert power,referent power and legitimate power could be used to cultivate company’s trust
in farmer while farmers’reward power and coercive power should be avoided to use.On the other hand,
for promotion of company’s relationship commitment to farmers.,farmers’ expert power could be used
whereas the application of farmers’ coercive power should be avoided.
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