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Bibliometrics-based Analysis of Research Progress of Internal Marketing

YUAN Guo-hua,SONG Ruo-yu, YANG Ting-yun
(School o f Management sWuhan University of Technology ,Wuhan , Hubei ,430070)

Abstract As an important philosophy and effective method to improve service quality, internal
marketing has been widely applied by enterprise management and researched by scholars. Based on
properly selected literature from CNKI and applying statistical methods, and bibliometrics, this paper
probes into their content, authors, publication year, theme and volume since 1990 on internal marketing
analysis for a purpose to better understand the evolution and future of the research on internal marketing
especially in the field of non-profit organization. The findings show that the depth, system, empirical
evidence or applicability of the research on internal marketing should be further improved.

Key words internal marketing; internal management; marketing; bibliometrics; quality of service
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